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Playing the market

Could investing in the stock market be risky,
in light of the current ‘credit crunch’ situation?

t the time of writing, the
stockmarkets are showing
great signs of nervousness

and probably should be on
Prozac. When the markets are

You need a fistful of courage when it comes Lo investment

uncertain of the future, there are
bouts of pessimism followed by
optimism, followed by pes-
simism. Consequently, we see
big swingsin daily prices of secu-
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The only problotlc lozenge specifically formulated for oral health. Changes in oral microflora balance can lead to periodontal disease and caries.'
GUM PerioBalance is an advanced oral health probiotic that contains Lactobacillus reuteri Prodentis - the only
probiotic currently known to produce a beneficial, natural anti-microbial agent that helps prevent the growth
of harmful bacteria without affecting the other ‘friendly’ health promoting micro-organisms of the mouth.
GUM PerioBalance is formulated to help maintain a balanced natural micro flora for oral health, decrease
bacterial plaque build up, significantly reduce gum bleeding and inflammation, and fight the harmful bacteria
in the mouth that are responsible for gum and tooth decay. Used together with tooth brushing and flossing,
GUM PerioBalance is an innovation intended to enhance the natural defences of the mouth for improved oral
health. Suitable for adults and children of all ages, it is available as a dissolvable lozenge.

PerioBalance

Aiburmeml Ch o Heoli b Prokor
sy

1. Caglar E et al. Oral Disease 2005; 11: 131-137.

IN DENTAL PRACTICES AND PHARMACIES

Sales: www.dentalshopwholesale.com or call 01677 424 446

«»L HEALTy SUNSTAR

> 1) "
2 Z www.sunstargum.co.uk
=z S

:PPROVES HEALTHY GUMS. HEALTHY LIFE.®

rities. We know that the main
reason for this has been the
‘credit crunch’.

Stock markets go through cy-
cles of good times and bad times.
With this in mind, the thing to re-
memberisthatunless capitalism
is completely broken, it will re-
cover. We have seen this on nu-
merous occasions from the pe-
riod around the First World War,
the crash of 1987 and, most re-
cently, the bursting of the dot com
bubble from January 2000 to
March 2003. In every case, the
market recovered, and recov-
ered strongly.

Corrections will occur and
there will be periods, sometimes
extended, of negative perform-
ance. However, the economy and
therefore the stock market will
bounce back. The question now,
is what do you do if you are al-
ready invested? I would recom-
mend that you review your port-
folio to make sureitisin line with
your long-term aims, but I would
notrecommend bailing out.

Why? Because itisimpossible
to time the market. I’ve recently
read a study of the Dow Jones
covering the first quarter of 1981
through to the end of the second
quarter in 2003. The report
shows that if someone had in-
vested all through this period,
which had good times and bad
times, the annualised return was
10.4 per cent. However, if an in-
vestor jumped in and out of the
market to avoid the falls, but
missedthebest10daysinthatpe-
riod, their annualised return
would fall to 7.7 per cent.

In addition, this doesn’t take
into account the costs of buying
and selling. A buy and hold strat-
egy is more efficient from a cost
and tax point of view. The more
cautious may want to just stick
themoneyunderthe bed, butyou
must remember that inflation
will continue to eat away at your
money's real value.

The moral of this story is that
if you are looking to invest, you
must be looking at long-term
horizons and not short term. You
justneed to be prepared for some
volatility in the values of your
portfolio. But don’t panic — have
the beliefin what the market can
and has done consistently.
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